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The awards encompass and acknowledge the importance of 
viticulture, winemaking, regional expertise and exceptional 
single sites. By highlighting the Top 25 list, the West 
Australian Good Food Guide Wine Awards aim to celebrate 
the extensive talent in Western Australia’s wine industry.

The Top 25, 
ranked and presented

									              					             

This year’s panel is chaired by wine writer and raconteur Nick 

Ryan (The Australian), joined by WA’s own Ray Jordan, one 

of the state’s most respected and longest serving wine writers; 

the inimitable and incorrigible Mike Bennie (The Wine Front 

and the Halliday Wine Companion, and now a columnist for 

Good Food and Good Weekend in the Sydney Morning Herald 

and The Age); Nina Throsby (Kailis Group), a former West 

Australian Good Food Guide Sommelier of the Year; and Sofia 

Giros, the 2025 West Australian Good Food Guide Sommelier  

of the Year.

In its eighth year, the WAGFG Top 25 Awards show the 

unstoppable and ever-growing momentum built over the better 

part of a decade. Previous years have highlighted and awarded 

a diversity of styles, a pattern that was very deliberately built 

into the process at the award’s inception and has since been 

writ as law.

ABOUT THE AWARDS

The broader mission of the WAGFG Wine Awards is to foster a 

deeper connection to vineyards, viticulture and the diverse wines 

emerging from Western Australia’s renowned growing regions. 

The awards give opportunity to both smaller producers and 

large equally. Those making wines that may otherwise be missed 

within the traditional wine show system are given due time and 

attention here.

As with previous years, the wines in the West Australian Good 

Food Guide Wine Awards are tasted blind. Each wine undergoes 

multiple tastings and is judged, rated and ranked based on a 

matrix of factors, with complexity, interest and deliciousness 

at the forefront. The judges look for wines with a distinct 

personality, quality and drinkability.

Setting these awards apart from more traditionally judged 

shows, the panel arrives at the Top 25 through rigorous 

discussion, re tasting and consensus. On the final day of judging, 

the panel ranks all finalists to determine a number one wine. 

The other rankings, however, will remain internal.

Results are presented publicly as the Top 25, with no 

individual placings, so that every wine carries equal 

profile in communications. This approach deliberately 

broadens the marketing and sell through opportunity 

for all finalists, moving away from a model where only 

a perceived top few receive meaningful attention, and 

driving stronger outcomes for producers across  

the board.

Decisions on the winemaker, vineyard, viticulture and 

tourism awards are made during and at the end of the 

Top 25 judging period.
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1.	 Fill out the entry form online. 
See the link ‘Wine Awards’ on the WAGFG 
homepage wagoodfoodguide.com. Multiple entries 
can be made in one single transaction.  
 
Contact hello@wagoodfoodguide.com if you would 
like an invoice created (six entries or more). 
 

2.	 Carefully package two bottles per entry, 
then deliver or send before 15 October to: 
 
West Australian Good Food Guide 
Att: James Bale, Wine Show Coordinator 
14 Watkins Loop 
Tapping WA 6065 
(please mark can be left unattended if posting)  
 
Two bottles of each wine are required to be  
physically entered. 
 

3.	 Key WAGFG Wine Awards Dates 
 
Entries open: 29 June 2026 
Entries close: 15 October 2026 
Judging: 25 to 27 October 2026  
 

Key Entry Information

https://wagoodfoodguide.com/


Marketing

Consumer event

									              					             

MARKETING AND CONSUMER EVENT

The West Australian Good Food Guide Wine Awards connect 

results with consumers through accessible, permanent 

digital coverage across the Guide’s channels. In 2026 this 

includes dedicated website pages, a social media campaign, 

and a digital wine magazine supported by public relations 

and marketing. Results remain available year round through 

WAGFG marketing channels.

Following judging, the Guide will host a consumer event at an 

established, independent retailer, where the public can taste 

all Top 25 wines. The event will include:

•	 Activations from participating vineyards

•	 The ability to purchase wines on the day

•	 A distinctly WAGFG atmosphere, with some of 2026’s 

leading chef talent cooking on the day

The event will be supported by a full marketing campaign 

including reels and event promotion, with a double page 

spread or liftout in a major WA publication in development.

Entry pricing $140 + gst per entry


